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Hello, great to meet you!

University for the Creative Arts
— a specialist for creative arts,
technology and business
located in South-East England.

My role as Liaison Librarian
supports School of Fashion &
Textiles and Business School
for the Creative Industries.

Embedded workshops to
support research, underpinned
by visual & information literacy.
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How do Fashion & Textile
students generate ideas?



Fashion (and textile) designers
are...

“obsessive collectors, always on
the hunt for new and exciting
things to inspire them. So, the need
to gather and source material in
the creative process is essential
for feeding the imagination.”

Fashion (and textile) designers
research...

“can be conducted at any time and
involves observing the world
around you, collecting and
recording objects, images and
ideas that inspire you.”

(Sorger & Seivewright, 2021; Mbeledogu,
2022)

UCA BA Fashion Atelier & Tailoring



Exploration, play, experimentation, serendipity...

Fashion & Textile students conduct research from multiple sources...
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Practising ‘Slow Looking’?
The 5-step approach



1. Slow looking is an
Important
counterbalance to the
natural human
tendency towards fast
looking.

2. Slow looking tends to
be under emphasised
In general education.

3. Looking closely is a |
shared human value. :

(Tishman, 2018)

Eye (Microsoft 365 stock image)



Interpreting and analysing images — a 5 step approach

Shapes Text clues People Historical Meaning?
Colours Things Social So what?
Textures Places Cultural What’s next?
Medium Actions Political Direction?
Environmental What’s amiss?
What could be
changed?

5 step slow looking adapated from Brown, N. E., Bussert, K., Hattwig, D. and Medaille, A. (2016) Visual literacy for libraries: a practical, standards-based guide. London: Facet Publishing.



O’Neill (2022) At: https://
graziamagazine.com/articles/balenciaga-
spring-summer-2023/

Step 4: Describe

What does this mean? Describe the image and its subject. Think
about deeper contextual, social, political, cultural, environmental
ideas...
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Step 1: Look

What do | see? Look at the image and
articulate what is going on.
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Step 2: Read

What-does the text tell me? Read any
textual information that accompanies the
image and consider what else it tells you.
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Step 3: Examine

What do | see now? Now that you know
more, examine the image again.
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Step 5: Check understanding

What else do | need to know? Generate new questions based on
your findings. What other ideas could you research from this image?
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Reflect.

Scan your answers, what words, descriptions or questions have
you got that could help you with searching for further
information?
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Why ‘Slow Looking’?



Xavier, P. & Midjourney (2023)



Generative Al and visual dis/misinformation

A.l. generated photo of Pope Francis in a
white Balenciaga puffer jacket. Recently
went viral on social media, fooling
thousands of people.

The rise of generative image Al raises
many questions and implications for visual
literacy.

Visual dis/misinformation relies on just the
right amount of the outrageous and the
benign to trick people into credulously
S sharing it.

Xavier, P. & Midjourney (2023)



Generative Fashion & Textiles ... a new type of artist/designer

Schulz, M. (2023) What to expect at the first Al Fashion Week

Generative spaces extend beyond
the library into industry.

Slow looking may be a useful tool
to interrogate practice, process,
and even the bias/ representation
of Al or digitally created images.

‘Slow looking’ may be a way to
impart the value of research,
process, and questioning.



Visual literacy
workshops as
generative
spaces

Facilitating an open space for students to
create new ideas or practices and
interrogate the meanings and relationships
with images/visual culture, and their potential
to challenge existing cultural, social ideas.

Creating a space to have open discussion
about points of difference and similarity
between what we see and what we
understand.

As fashion and textiles curriculum adopts
new creative artificially intelligent
technologies, students will be immersed in
new digital generative spaces that will equally
need critical thinking to evaluate visual
information and the provenance of images.



Thank you -
any questions?

Let’s collaborate! Stay connected...

Alexander Bell (he/him)
Liaison Librarian
Alexander.Bell@uca.ac.uk

Twitter: @librarianxander
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